Brands

“Products are made in the factory but brands are made in the mind” (Walter Landor 1913-
1995), branding pioneer

Starting point
» Would you buy any of the following brands? Why? Why not?

Coca cola Microsoft Samsung Channel
Toyota Intel Nokia Ford
Mc Donald’s Disney Marlboro China mobile

> Pick some of the brands above which interest you. What image and qualities
does each one have? Use these words and phrases to help you.

Valie of money up market cools reliable
Dursble inexpensive sophisticated 1 stylish
_Fasiionable timeless —well-made — classic

§’ How loyal are you to the brands? For example when you buy jeans, do you
~———aiwaysbuy Lovis? Why do people buy brands?
' » Why do you think some people dislike brands?

- Match these word parfnershin to their megnings

. (brand.......)

1. Loyalty *the little given to a product by the company that makes it
2. Image * using an exciting name on another type of product

3. Stretching * the ideas and beliefs people have about a brand

4. Awareness *the tendency to always buy a particular brand

5. Name *how familiar people are with brands
(product.............. )

1. Launch * the set of products made by a company

2. Lifecycle *the use of a well-known person to advertise products
3. Range *when products are used in films or in TV programmes
4. Placement * the introduction of a product to the market

5. Endorsement *the length of time people continue to buy a product
(market............... )

I. Leader . *the percentage of sales a company has

2. Research *customers of a similar age, income level or social group
3. Share *the best selling product or brand in a market

4. Challenger *information about what consumers want or need

5. Segment *the next best selling product or brand in a market
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v Complete these sentences with word partnership from the previous exercise

.

Brand ............

No one recognizes our logo. We need to spend more on advertising to raise brand ........

Consumers who always buy Sony when they need a new TV are showing ..................

A fashion designer who launches his or her own perfume is an example of...................

The ....ooevenennn. of Mercedes Benz is such that its products are seen as safe, reliable,
 luxurious, well made and expensive.
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v Whlch noun or adjective from the last exercise do assoc1ate with these companies
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