
Definition of digital marketing : 
       Digital marketing is defined as the use of digital channels to promote a product or service. The goal of this approach is to create connections with customers where they spend most of their time looking for information online.
Blogs and social media are one of form of digital marketing.
 The importance of digital marketing
Digital marketing help marketers to define  goals, target an audience, and develop a digital marketing plan that best reaches that audience. These strategies provide the necessary direction for the specific marketing campaign or program and a framework for evaluating results.
Today, everything is digital, and digital marketing has been integrated into almost every aspect of business, fundamentally changing how companies connect with customers and deliver value to them.
The advantages of digital marketing :
All businesses, from large multinationals to small neighborhood shops, benefit from making themselves known online. Digital marketing has the following advantages: 
1. Build brand recognition by leaving your mark on the web.
1. Engage potential customers and generate leads .
1. Strengthen the relationship with your target audience and build a loyal customer base.
1. Guide customers through the conversion funnel from first contact with your customer  to the sale of your product. 
While these concepts may seem similar at first glance, they actually serve distinct purposes and involve different levels of integration. Understanding the nuances between these three strategies is essential to providing your customers a personalized experience with  optimizing your marketing efforts.

 
 


 
 
[image: C:\Users\DELL\AppData\Local\Temp\ksohtml3284\wps4.png] 

image1.png




