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THE ELEMENTS OF A ¢ ESSFUL DIGITAL MARKETING STRATEGY

ontent marketing uses creative and original .
¢ eting uses ¢ B Many businesses use email marketing as a way of

content for the purpase of generating brand communicating with their audiences. Email is often

awareness, traffic growth, lead generation
and targeting customers.

used to promote content, showcase discounts and
events, and direct people towards a website.

and your content to increase brand awareness,
drive traffic, and generate leads for your business.

SEARCH ENGINE

OPTIMIZATION (SEO)

SEQ is the process of optimizing your website
to ‘rank’ higher in search engine results

SOCIAL MEDIA MARKETING
Social media is a great way to promote your brand

pages to drive traffic to your website.

PAY-PER-CLICK (PPC)

Pay-per-click is a way to drive traffic to your website by
paying a publisher every time your ad is clicked. One

For maximum impact,
a website should be responsive,

AN ENGAGING WEBSITE 1

up-to-date, and represent your company well.

V IS’B"-’TY Give us a call at 631-353-7427 for a free consultation

of the most common types of PPC is Google AdWords.
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https://blog.oxfordcollegeofmarketing.com/2018/08/06/using-the-race-framework/

REACH
Build awareness on
other sites and in offline
media and drive to web

presences.
ENGAGE
g ACT
Build customer and fan > .
> s Engage audience with
relationships through 2 2
5 Z brand on its website or
time to achieve z
. other online presence.
retention goals
CONVERT

Achieve conversion to
marketing goals such as
fans, leads or sales on
web presences and

offline.
Smartinsights.corn, 2010 OXF @ RD
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#1
A RENESS
WA . MARKETING CHANNELS #2
A Articles ACROSS
A Advertisements AI l‘:‘,‘\A STAGES INTEREST
x Webinars or A Web Content
Rogcasts A Social Media
x Paid Search/ and Blogs
Landing Pages

x Newsletters

A E-mail
Campaigns

#3

A Whitepapers #4
x E-Books ACTION
x Brochures
- > A Case Studies
A Microsites

A Testimonials

A Data Sheets
A E-Learning
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Attract Content

* Ads « Blog posts
* Video « Content Strategy

Engage Content Delight Content

« Blog posts * eBooks

* eBooks * Guldes

» Guldes and white papers « Toolkits

« Case studles * Weblnars

* Webinars * Referral program
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https://www.hubspot.com/flywheel
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