Digital marketing strategy

1- What is the strategy of digital marketing :

It is the plan of using various online channels to establish a brand presence and achieve specific marketing goals, such as attracting new customers or enhancing awareness of your brand. These channels include: social media, search engine advertising, SEO optimization, and others.

To establish a good strategy of digital marketing , we should ask these questions:

1-. What are my goals?

3. Who is the target audience?

4. What are my key performance indicators (KPIs)?

5. What are my deadlines?

2- Types of digital marketing strategies : 

There is no one fixed form of digital marketing strategy, every business has its own individual needs and goals. Therefore each marketing team will have its own approach. You can build your strategy from several types of effective and popular digital marketing strategies, which are: 

1. Content marketing

2. Paid ads

3. SEO

4. Marketing via social media platforms

5. Podcast marketing

6. Email marketing

7. Video marketing

Defining digital marketing strategies helps you 

- To guide your team towards clear goals. 
- identify and improve marketing practices that resonate with your target audience.

Steps to creating a digital marketing strategy :

Here are 7 steps to choose the appropriate digital marketing strategies for firm  and arrange them within a measurable business plan:
1. doing market research

Before starting to create a marketing strategy for business, we need to collect useful data to choose the appropriate types of digital marketing strategies. Data also helps the firm to  understand its  target market, discover gaps in it and make the most of its  resources.

2- Determine digital marketing goals

What do you want to achieve with your marketing efforts? Whatever your goal is (increasing awareness, increasing sales, expanding your customer base...), well-defined goals will guide the marketing strategy for your project. Expanding into new target markets, or updating your brand.

3- Create a buyer persona

To create an effective marketing strategy, you need to identify your ideal customers. Take a look at market research to understand your target audience more deeply, identify more in-depth information of their pain points and needs, especially how your product or service solves theirs.

4-Competitor analysis:
After you get to know your customers well, you must know who you are competing with to attract customers. Start by analyzing your most prominent competitors by reviewing their website, marketing content, advertisements, prices, points of distinction, and weaknesses. 

5. Develop your brand message

You've identified the audience you'll be communicating to, what they've already heard and what they want to hear. It's time to share your brand's unique value.

In this step, you need to formulate key messages that explain the benefits of your product or service and address the target audience. This process should be conducted on the data you have collected up  and highlight your creativity, innovation, and willingness to experiment. 

6. Choosing marketing channels

Now you have something to say and it's time to choose the best marketing channels to share your message.

 The first priority at this stage of the marketing strategy is to choose your channels based on the browsing habits of your target audience.

you can share marketing content across fully owned channels such as your website, paid channels such as ads, or earned channels such as various social media platforms. 

To determine which digital marketing channels are best for your marketing strategy, carefully examine each channel and consider how it will reach your audience and what share of your marketing budget it will take to achieve your goals.

Define, track and analyze KPIs
Before you start implementing your digital marketing strategy, determine how you will measure its success in numbers. With a little planning and preparation, your analyzes can reveal hidden ways to develop your strategy.
Some marketing strategies can be complex and difficult for non-specialists. That's why creating a timeline helps simplify it and define the digital marketing strategies to be followed, their goals, and different deadlines.

