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(Pré requis <ludiSal)

requires a set of prerequisites that cover mathematics programming, data handling, and
conceptual foundations.

aalail) Cila
-Understand the Fundamentals
- Learn to Handle Data
-Problem-Solving & Critical Thinking

-lImplement basic Al algorithms, Analyze and interpret results
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Al Foundations &
Marketing
Strategy

Data-Driven

Customer Insights

Al-Powered
Marketing

Execution

Measurement,
Analytics & Ethics

Understanding Al's
role and strategic

impact

Using data and Al to
understand and

segment customers

Applying Al and
Python to core
marketing channels

Evaluating

performance and

Al, Machine Learning, and Deep
Learning fundamentals; creating
competitive advantage with data-

driven strategies.

Customer persona building, journey
mapping, segmentation with
clustering (K-Means), and lookalike

analysis.

SEO & content strategy with
Generative Al (e.g., ChatGPT); Search
Engine Marketing (SEM) and paid
social media; leveraging algorithms

and networks.
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understanding ethical

implications
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DUNOD 2024 Sylvain Montmory L'lA au service du marketing
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Ellipses 2024 Eliott Maidenberg Maitriser I'lA générative dans la
communication et le marketing
H(@a g O) BLSY) po) aa) s

L) 5 ) Cil'gal)
O’Reilly Olivier Caelenand | Developing Apps with GPT-4 and
2023 Marie-Alice Blete ChatGPT
&Um\ Al (¢ giaa ﬁJ:W"Y‘

30/09/2025 | Introduction to Al and Applications in
Marketing : Understanding the Landscape

7/10/2025 | Python Basics for Marketers
Tool Familiarization

22/10/2025 | Data Analysis & Visualization
Deriving Insights from Data

29/10/2025 | Customer Segmentation with Clustering
Unsupervised Learning

05/11/2025 | Persona Building with Similarity Analysis
Ideal Customer Profiling

12/11/2025 | Predictive Analytics: Regression
Forecasting Marketing Outcomes

19/11/2025 | Al for SEO & Content Strategy
Generative Al in Practice



https://www.librairiedalloz.fr/listeliv.php?form_recherche_avancee=ok&editeur=Ellipses&base=paper
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26/11/2025 Al in Advertising & Customer Journey

Personalization and Analytics
03/12/2025 Al in Advertising & Customer Journey

Personalization and Analytics
Final Project: Al-Powered Marketing

10/12/224 Campaign
End-to-End Application

17/12/2025 Micro-Interrogation
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