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édition, Pearson Education Paris, 
France, 2006. 

2000 

Philip Kotler& Kevin Marketing Management 

Lane Keller& Bernard 
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Dubois& Delphine 
Manceau. 

France. 
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Philip Kotler, Gary Armstrong: (2016) Principles of Marketing 16th Edition. Pearson Education Paris, 

Jean-Jacques Lambin, Chantal de Moerloose (2008) «marketing stratégiqueet opérationnel» : du 
marketing à l'orientation-marché : Tedition, Dunod, Paris, France. 
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