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Master 1 Marketing 2" Lesson Dr. GOURIM

Social networking- Correction

How email marketing helps the customer persuasion? Explain.
Answer chosen from students' attempts:

Email marketing is a highly effective tool for customer persuasion and engagement, combining promotional
emails, CRM (Customer Relationship Management) communications, and alerts & notifications to influence
customer decisions and build long-term relationships.

Promotional emails are designed to generate sales and brand awareness by offering discounts, special deals,
and product announcements. These emails use urgency tactics like limited-time offers, exclusive deals, and
flash sales to encourage immediate action. By personalizing promotions based on customer preferences and
past purchases, businesses can increase conversion rates and drive revenue.

CRM (Customer Relationship Management) emails focus on relationship-building rather than direct sales.
These emails include welcome messages for new subscribers, thank-you emails after a purchase, personalized
birthday or anniversary offers, and customer feedback requests. The goal is to create a strong emotional
connection with customers, making them feel valued and appreciated. This, in turn, enhances customer
retention and encourages repeat purchases.

Alerts and notifications serve as essential real-time updates that keep customers informed about their
interactions with the brand. These include order confirmations, shipping updates, security alerts, subscription
renewals, and event reminders. Such emails build trust by ensuring transparency and reliability, reducing
customer anxiety about their transactions or accounts.

By strategically combining these types of email marketing, businesses can effectively persuade customers to
take action, whether it’s making a purchase, staying engaged with the brand, or trusting the company for future
interactions.



