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| l Marketing research I

Domain: Economics, management and financial sciences (D06)
Sector : Commercial sciences Specialization: Marketing (L3)
Semester : 05 University year : 2024-2025

I Presentation of the module

Title: Marketing Research 1

Education unit: basic

Number of credits: 04

Coefficient: 02

Weekly hourly volume: Three (03) hours
Course (number of hours per week): 1:30
Directed work (number of hours per week): 1:30
Practical work (number of hours per week): /

Responsible of the module I

First name, last name: Meriem Gouri, lecturer - B-
Email: meriem.gouri@univ-annaba.dz @gmail.com
Phone number : 07 74 99 29 01

Lesson time and location: Monday (8:00 - 09:30) in Classroom T3
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Description of the module !

Prerequisites:

Student is supposed to master the basics of marketing 1,2, and statistics already
seen in previous years.

General objective:

The general objective of the module is to understand the definition of the
marketing research system and to test its different types according to parameters.

Then, understand the mechanism of carrying out marketing research, from its
design to the writing of the report.

Learning objectives:

» Adopting a scientific methodology to collect marketing data directed at
solving a marketing problem, in order to facilitate decision-making for the
marketing person.

* Defining the features of the marketing problem and distinguishing between
the problem of marketing research and the problem of marketing decision.

» Identify data sources and appropriate methods for collecting them.

« Identify the steps of completing marketing research.

Module content

The first chapter: general concepts about marketing research
The second chapter: the marketing information system

The third chapter: types of marketing research

The fourth chapter: Process (steps) of marketing research

The fifth chapter: sources of marketing research information
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Evaluation methods

Nature of evaluation Score The evaluation
percentage
Exam 20 60%
Test 05 10%
Personal and group works 07 14%
Behavior 03 06%
Presence 05 10%
Total 40 100%
References
Essential reference :
Title Author Publishing house/year
Etudes de marché JL.Giannelloni & Vuibert, 3¢ edition, Paris,
E.Vernette France/2012
Support references
Title Author Publishing house/year
Marketing research: | B.Wrenn, R.Stevens Haworth Press Inc, New
Text and cases | &D.Louden York,US/ 2002
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Planning I
Week | Lesson content Date
-Making contact 30/09/2024
Week 01 | -Presentation of the program
-Explanation the evaluation method
Week 02 Chapter 1 : General concepts GLA0EA
2024
ween Chapter 1: General concepts FAOeE
i s . 24
Wk 04 Chapter 2 : The marketing information system AN
Week 05 | Chapter 3 : Types of marketing research- 28/10/2024
Documentary research
Week 06 | Chapter 3 : Types of marketing research- 04/11/2024
Quantitative research
Week 07 | Chapter 3 : Types of marketing research- 11/11/2024
Qualitative research
. 1/202
wreek {3 Chapter 4 : Process of marketing research 1 .
. 5/11/2024
Week:0d Chapter 4 : Process of marketing research .
Wetk 10 Chapter S : Information sources GaiiaanA
week I Chapter S : Information sources 09112/2024
Week 12 Test 16/12/2024
Week I3 | uibmit evaluation marks to the students 06/0172025
Final exam
s dgagall JlasY) (3) 30 : (B)ralaall ()3l
GOURI MERIEM a1 558 GOURI MERIEM  aie 58

Scanné avec CamScanner


https://v3.camscanner.com/user/download

Université Badji-Mokhtar. Annaba
Ay g Al uu\/ pud

;
7]

34&'_- i Ll dadly
el p gl g dydlualii) g gl Ayl

dala zlda o Unlla) L) agdd ¢ ¢ Bagead pauadld 4y jlai pgle Al WAL g4 ....... gl 4tk ol
Dl o Uilpliaa) (o Lagd g ¢ anill) AhS o g "5y gudd & g

First name lastname |  Sign
o Sabrine Tewah. J@é"‘"
| \udip o, | it
B | Souda Rullis ==
04 |Med Lpmine 2enncit <slp—
05 ANi S NAMAANE —F
o | Adel L. ;
07 | RA M Acmain A Wl
08 |(Aomloumy Uhono~
09 BDELMALeK | Silliownre | 2771
D] poer T o —
U | Boualted Choatama | L
2 [ D NeBBHAK Bov THE WA AT
13 | Bon 00D Ao ,
18 | Hiomeacli Seff- facls
5 | MoleX TKRAM | ——=s»
16 w ahino. | —ghp——
7| PeaKehrtulon | Senoa <A
T
A VR el .
20 15 i, St S oM < wdA
24 dr r(c:nCX . @M:UYBU/Q .—@D'
= (oo Med Stonane | U2,
B | duyack Shu® Mol
24 Chowna Aymorv Tak, Bhlie) =7
25 BOQO\NQ’ 9( CLQQ/\é Q__,j\
26 Winnay csdlfon e
27
28
5

Scanné avec CamScanner


https://v3.camscanner.com/user/download

